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February 4,2003 

Kevin Wright 
Luinois commerce Commission 
521 E. Capitol Avenue 
Sp~ngFicld, lL 6270 1 

Dear Kevin, 

AS the r e p r e m e  of 1 million members throughrnit Illinois, 1 am very coflccmcd 
over an announ~emed madc by MCI WorldCom Recently many 
telecommunications members suffered the loss oftheir jobs. Onbehalf of a11 thest 
members and their families, I ask for your support. 

As a result of its bankxuptcy, MCI WorZdCom a n n o d  the launch of an overly 
aggressivemarketingouopeignsimedatgentraringatoralof3.5millionncW 
customers daring lhe first quart5 of 2003. If achieved, telecom UIduSIy experts ray 
this would be unprecedented and could fo%e MCI WorldCm's sales tcam to ICsOrt 
to hard line sales tactics. MCI Worldcorn has alresdy tern fined more than $12 
million for slamming and deceptive markbg  p.acticeS throughout the COU~~IY. and 
has had numerous regulatory orders entescd agaht  it related to thosc pfadces. An 
emergency cease and desist order was issued last s u m m p  by the Uliwis Cmnmerw 
Commissio% after which the number of complaints by consumm in lllinois actually 
increased. Since MCI WorldCom has a history of willinsry breaking the d e s  when 
it comes to markdng, there is every reason to fcar that it will Corairmr: (0 do go ww 
as it strives torn& these unprecedented sales goals. MCI WorldcMn ormof 
achieve its sales goals withow stealing clients from orher wmpauk. 

Illinois ~nsumexs dmwe protection Wisconsin's Gownor Doyle annomd that 
he is referring an investigation of MCI WorldCom to the Wkomkl Atcomcy 
General. The tlliois Conunerce Commission and the Illinois Attmv General 
should ism a consumer advisory to protea consumers agamsl this typc of illegal 
behaViar - panicnlrnly senior citizens who are most WlmraMc to deceptive 
practices. In addition, the Illinois Commerce Commission A d d  call MCI 
WorldCom to appear at a special open meeting to explain how it will meet its de8 
objectives while complying with the law. 

I ask for your help with this issue as it is of viital jmpOrtancc to all Illinois workers. 
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, .  January 24,2003 
' 

The Honorable Tom Cross 
Illinois, house of Rep?sentatives 
,316 Cap\tol' 
Springfield, .IL62706 

Dear Representative . .  cross: 
. . .  . . :. . ,  . . .  ' . .. 

. .i 
, . .  .. 

, . I am writing to bring to your attention a pdssible 
' ,  ' particularly tho& who aresenior citizens. '' 

. .  

AS you kpow, MCI WorldCom is currently in bankruptcy and seeking to 
reorganize its .business. On January 14, 2003, it. annbunced an 'aggressive 
.mpaign to generate one million'new Neighborhood Plan local~customn and.2.5 
million new consumer 1ang.distance sales over the next I00  days. (A copy of the 
pies @l&se'is attached.) If il bchleves this objective, th8t would reprssent an 
unprec&ented'saks accomplishment In this industry. While aggressive'marketing 
is not .inherently bad for consumers, unrealistic sales goals contrived to aid MCI 
WorldComs Chapter 11. reorgan'mtian efforts are. 

MCI WorldCom's announcement is even more disturbing in light of its 
history. of 'slamming" and deceptive markebng practices. As you knw, slamming 
is the. uwutflqr&ed.chahge of a customer's telecom provider. As a result of the 
1aqe.nurnber cif slamming and deceptlve marketing practice complaints directed at 
MCI' WorldCarn by our custome#. and MCI WorldCom's refusal to take 
corredwe atlion, S8C Illinois was forced to seek'relief from the Illinois Commerce 

. .  ' .  ' CommMon., Last summer, the Commission issued an order directing MCI 
WorldCom to cease Its deceptive and misleading marketing practices. Hawever. 
the: number of complaints actually increased in. the first two months afier the ICC 
issued its: order. .Consequently, we are back 'at. the Commission seeking 
enforcement of the order. The schedule .set by the Commission does not call for 
any action until close to the end of the 100-day period during which MCI 
WorldCom plans to aggressively market its services. 

. .  ' . 
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.. 
23 Even the Comrnksion's own data shows the in-se in MCI Worlddom complalnk. In ils 2001 
moual pepo~l(issUed.irr 2002), justifed mmpbints Gainst MCI WorMCom rose to 774 p-t of 
2000 levels. :' 
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However, MCI WorldCom's anti-consumer practices are not limited to 
Illinois: Over the past couple of years. if has paid million6 in fines and has 'settled 
n.urriemus other claimS,in other states related to its marbthg. 

In llght of the& facts, we antlclpte that consumer complaint8 about MCI 
WorldCom GI1 increase dramatlcally durlng the next 100 days as a direct result of 
this new.sales campaign. It is imperative that stale policy makers act preemptively 
to ensure' that Illinois consumerS do not fall victim to the types of illegal end 
inappropriate marketfng practices In which MCI WorldCom has repeatedly 
engaged in Illinois and throughout the country. It 1s also crucial. that Illinois 
consumers are made aware of the MCI WorldCom plan and the types of marketing 
practices in &kh MCI WorldCom has engaged in order to ensure that they do-not 
fa11 victim, as have so many other consumers nationwide: 

. , '  We are. mindful..of the many issues you are cunently grappllng &th as 
members of the General Assembly. However, no issue can be more important 
than'protectimg consumers from unscrupulous companies. While we'have asked 
the Illinois Commerce Commission to audit MCI .WorldCom's &rketing practices, 
it:has yet to agree to do so. I ask that if  you hear of constituent complaints relating 
to MCI WorldCom's marketing practices or slamming, you notify the Illinois 
Commerce Commission, the Citizens Utility Board (CUB) and the Attorney 
General. I would also appreciate i f  you would contact our office if you receive 
any con$ti?uent complaints. In addition, ,you may want to conuuct a public 

: awareness campaign to educate your constituents about their rights, as telecom 
:consumers. 

SBC strongly supports, ' compeiiiion in. telecommunications services. 
However, the. g&l of increased competition is frustrated when companies engage 
in.the type of:conducl in which MCI WorldCom has engaged. 

I would be happy to discuss this matter with you or provide you any 
additiona1:information you may deem necessary.. Thank you for your time and 
&msideration of this very important issue facing Ilhois consumers. 

Very truly yours, 

Carrie J. High tpn  
President 
SBC illinols . .  


